VIOOH + ASOS

Programmatic showcase

Targeting key demographics in a metropolitan area to
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For their summer campaign, online

retailer ASOS targeted their key in

specific London boroughs. Campaign specification

O — Guaranteed

A measurement study was @

conducted after the campaign,

against the metrics of Awareness, Inventory &t | (D e

— Roadside Digital 6-sheets

— 130 frames in London
(Wandsworth, Lambeth,
Southwark, Bexley)

— 160 frames nationwide

Consideration and Market Share.
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+10%

uplift in brand awareness

+9%

uplift in consideration
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Summer looks good on you
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