VIOOH  Aveéne Solaire

Programmatic showcase

Campaign objective

Increase brand awareness and
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Using real-time optimisation
between 7am-8pm, this campaign
ran on premium JCDecaux and
Mediatransports  screens  with
Displayce as the DSP and VIOOH
as the SSP.
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VIOOH - Avene Solaire

Campaign results
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