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an ultra-targeted device

Europ Assistance is the world leader in
travel insurance. For this campaign they
targeted a specific geographical
selection of screens when the "Woman
25+" target was four times more present
than the French average in front of the
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Campaign results

+28pts

brand awareness

brand image

+50pts

of purchase / consideration intention

In collaboration with

viooh.com .
- media
o @ hello@vioc ?‘FABERNOVEL + JCDecaux + O dlsplayce + M transports



