VIOOH + Jeep

Programmatic showcase

Omnichannel campaign with mobile display, digital audio,
programmatic DOOH and connected TV
Campaign objective

Brand awareness

Drive footfall and sales to Jeep OO Target audience
dealerships 000 - Audiences within 5km of
E@] 20 selected Jeep
To increase sales of their hybrid SUV dealerships across the UK
model, the Compass, Jeep and Starcom
approached Hawk to run a location- Campaign specification
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displayed to audiences within a 5km |

. . nventory
radius of the top 20 Jeep retailers _ Street furniture in the UK
across the UK.

Users exposed to DOOH ads were later
retargeted with audio and display
creatives to maximise the likelihood of
visit to a Jeep dealership.
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VIOOH + Jeep

Campaign results

2,833

visits to all dealerships within 10

days of being exposed to an ad == g & N
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FROM £299 PER MONTH,
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Compass models sold, equating
to 50% of annual sales and hitting
the client’s target for the
campaign
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