VIOOH Programmatic showcase

Don Julio

Programmatic DOOH campaign combining Dynamic Creative
Optimisation and flight data
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THE SOLUTION — Flight information
When footfall, measured as high/low in screens

Duty Free stores through StoreBoost
sensors, the campaign was activated.
Using flight activation data and Dynamic
Creative Optimisation (DCO) the ads were
optimised in real-time to attract the
audience at key moments before
departing flights to Ibiza.
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